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OVERVIEW OF THE RESEARCH

Throughout April-May 2022, an
independent survey was conducted by
Painted Dog Research of City of South
Perth customers to measure the City’s
recent performance. Using contact details
captured through the City’s Request
Database, over 11,000 customers that had
interacted with the City within the last 9
months were invited via email or text to
take partin an online survey. The survey
took around 10 minutes to complete and
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INTERACTION PERFORMANCE RATING FUTURE PRIORITY AREAS

GOOD OR EXCELLENT GOOD OR EXCELLENT The following priority areas were identified for future improvement.
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